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Abstract 
Regarding the severe competition in running business in the present, needs to develop a 

business process to be more efficient and to decrease costs at the same time are inevitable.  Business has 
to have its capacity to have some values added to the organization in various aspects like: production – 
having quality in products which are worth the expense, market – being touching and popular among 
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consumers, service – customers being satisfied with products and service, image – returning a profit for 
social help and benefit, employee – taking care of, and paying attention to, every employee in the 
company as an important person because of their being the heart of business management.  If all of these 
aspects occur simultaneously, there will become a good service for the customers. 

Being at an advantage in competition derives from business process cooperation amidst the 
networked businesses that are interdependent, for example, sellers of inputs for production, producers, 
centers of a product distribution, and customers – the interesting last persons on whom the improvements 
of products and service are based.  It also derives from sharing significant information from sellers to the 
last persons or the consumers in order that the costs would be decreased, whereas the business 
continues to the future by still keeping its advantage from the competition. 
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