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The Model of Dharma Park Tourism Management in  

Upper E-Sarn Region 
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Abstract 
The research method, both quantitative and qualitative, was applied for the model of 

Dharma park tourism management in upper E-Sarn region. The objectives of this research were to    
1) survey the Dharma park tourism management in upper E-Sarn region, 2) analyze the relationship 
between mix factors affecting the service market and the service quality of Dharma park tourism 
management in upper E-Sarn region and 3) develop model of Dharma park tourism management in 
upper E-Sarn region. The sample was divided into 2 groups according to population: 584 facilitators 
and tourist. The random sampling was used for facilitators, 210 people and simple sampling was used 
for tourists, 398 people.  

This research found that 1) the majority of facilitators were female whose age was 36 – 45 
years old. Their level of education was primary school and their income was 20,001 – 30,000 Baht. 
The characteristic of Dharma park tourism management by hierarch included tourist activities such as 
the preparedness in terms of culture, physical, management and readiness of monk, respectively. For 
the service quality, the average of every aspect was in high level such as reliability, service 
accession, service potentiality, meet the needs of tourist and understanding and knowing customer, 
respectively. 2) Every aspect of Dharma park tourism management in upper E-Sarn region was in 
high level such as tourist production, staff, procedure, physical environment, promotion, distribution 
and price, respectively. 3) The mix factors affecting the service quality and the service quality of 



Sakon Nakhon Rajabhat University Journal

Volume 5 No. 9 : January – June 2013

85

Dharma park tourism management in upper E-Sarn region had relation in high level (r = 0.69) and 
were statistically significant in 0.05 level. 4) The model of Dharma park tourism management in 
upper E-Sarn should consider mix factors affecting the service quality and the service quality. The 
tourist productivity was a strength which influenced on the tourists’ motivation and decision. The 
physical environment was a good factor for tourism and the staff should be trained to be more 
professional as well as enhance local participation and develop a tourist culture. There was no exact 
model for promotion but if there was an online market, the number of tourist may increase. There 
was no exact price; however, it was in moderate level. 
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