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Abstract 
 Research of value of local cultural identity and art contributed to apply it into local products 
for economic and cultural tourism value added of the local textile in Sakon Nakhon province.  Case 
study of this research were assessed by a quality research as follows; 1) the determination of value 
and identity of local culture and community of local art textile in Sakon Nakhon province, leading to 
enhance concrete economic and cultural tourism value added; 2) the study of the ways to bring 
economic value added about an income of their community, producing and promoting local cultural 
tourism in Sakon Nakhon province; 3) the establishing the ways for cultural study and the important 
community of local textile tourism. This study classified the local textile in Sakon Nakhon province to 
four kinds including of silk, cotton, polyester cotton blend, and silk cotton blend which it incorporation 
with Cultural Tourism Network. 
 Case study was specifically selected from local people who located in the community of 
textile groups, in Sakon Nakhon province and the identity of cultural tourism from twelve Amphurs.  
Each one group from 12 Amphurs was studied by using the study instructions involving in interview, 
collecting data concerning local trader, designer, weaver, local shops, local personnel administration, 
developer and teachers.  Then, the data were assessed by using SWOT Analysis to evaluate the 
related factors (i. e. weakness, strength, opportunity and obstacle). The SWOT analysis showed as 
description analysis and the results exhibited as follows; 

1.The identity of textile of each group in Sakon NaKhon province led it to enhance the 
increasing of concrete economic which in this following case study were classifications; 1) Amphur 
Khok Sri Supun (Ban Nhong-Khae, Tambon Tong-khob) is identities of Mud-Mee Silk, 2) Amphur Ar-
Kad Um Nuay (Ban Samakkee Tambon Samakkee-Pattana) is identities of indigo cotton fabric, Mud-
Mee Silk, shawl, 3) Amphur Punnanikhom (Ban Tor Rua Tambon Na hua boa) is identities of indigo 
cotton fabric, cotton for dress, scarf, shawl, bag; 4) Amphur Pungkon (Ban Songpluay, Tambon 
Haiyong) is identities of cotton for dress, scarf, tablecloth, shawl, sarong, local clothes, loincloth,  
backrest pillow, drapery, bag; 5) Amphur Ku Su Mal (Ban Na Peang Mia, Tambon Na Pheang) is 
specifically of cotton for clothes, loincloth, shawl, scarf, blanket; 6) Amphur Phon Na Kaew (Ban Wang 
Pla Suam, Tambon Ban Pho) Pearl drill’s cotton; 7) Amphur Kud Bak (Ban Klang Tambon Kud Hi) is 
individually of cotton for dress, shawl,  tablecloth, clothes; 8) Amphur Wa Non Ni Was (Ban Huay Hin 
Tambon Nhong Wang) is identity of Mud-Mee silk, The Creation of silk; 9) Amphur Sawang Dan Din 
(Ban Pun Na, Tambon Pun Na) is individually of Mud-Mee silk, shawl; 10) Amphur Kham Ta Kla (Ban 
Kud Jan, Tambon Pad) is specifically of cotton for dress, blanket, loincloth and indigo cotton fabric; 11) 
Amphur Waris Cha Phum (Ban Don Yow Noy, Tambon Nhong Lad) is individually of The Creation of 
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Mud-Mee silk and 12) Amphur Phu Pan (Ban Kok Phu Mai, Tambon Kok Phu) is identity of cotton and 
indigo cotton fabric, Mud-Mee silk and Plain silk. 
 2. The way to lead local textile products to local community economic added. The increasing 
of income to producer and enhancement the local cultural tourism in Sakon Nakhon province was 
evaluated and presented. The results found that the sources of Mud-Mee silk, Plain silk, The Creation 
of silk and Dyeing Silk with Dye were found in Amphur Kok Sri Su pan, Amphur Wa Norn Ni Vas and 
Amphur Waris Cha Phum. Source of indigo cotton fabric, 100% cotton and dylon cotton dye from 
Amphur Arkad Um Nuay, Amphur Pan Na Ni Kom, Amphur Pang Kon, Amphur Ku Su Mal, Amphur 
Pon Na Kaew, Amphur Kud Bak, Amphur Sawang Dan Din ,Amphur Kam Ta Kla, Amphur Phu Pan. 
 3. The establishment of the cultural and tourism ways to study the local textile was 
importantly divided into 4 kinds; silk, cotton, polyester cotton blend and silk cotton blends. This 
research established for 2 ways, there are 1) the way for study silk and 2) the ways for study cotton.  
Amphur Kok Sri Supan, Amphur Wa Norn Ni Vas and Amphur Waris Cha Phum are source of  silk, 
these source of cultural textile clothes can be used to study cultural tourism and historic site (ancient 
monument), Ban Tha Wad Antiques, Pra That Dum Temple, Wad Pha Sutha Was, Pra That Cheng 
Chum Worawiharn Temple, Pra That Na Ray Jang Vang Temple, Pra Phud Si Yard Temple. Amphur 
Ar Kas Um Nuay, Amphur Punnanikhom, Amphur Pang Kon, Amphur Ku Su Mal, Amphur Pon Na 
Kaew, Amphur Kud Bak, Amphur Sawang Dan Din ,Amphur Kam Ta Kla, Amphur Phu Pan is source 
of cotton which can be used to study cultural tourism at Thai-Zo art and cultural centre, Seri Thai 
Cave, Pha Nang Mern, Lan, Lan Sao E, Tang Pee Phan, Pha Lai Cave, Pha That Phu Phek Temple,  
Tam Kham Temple, Kham Pra Mong Temple, Wat Pah Udomsomporn, Pra Sat Ban Pan Na, Phak 
Whan Cliff and A-Phai-Dam Rong Tham Temple. 
 This study valuable to enhance economic value added of local products and promotes the 
ways of source of identity culture and art, including of operation of cultural tourism places by using 
the specifically local textile ways.  This research has therefore proposed towards ensuring that visitors 
understand the history, significance and the faith that result in creating an understanding of the local 
identity culture, importance and beliefs behind these aspect that have been in existence for so long. 
This can be an entertaining way for tourists to learn more about the place and giving them a lasting 
impression on the cultural tourism places in the future.   
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