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A Study of Influence of Integrated Marketing Communication and
Marketing Factors on Decision-Making among the Prospective
Purchasers of Properties for sale in Krungthai Bank

Central Pattaya Branch
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Abstract

The purposes of this study were: 1) to investigate personal background among the receivers of
loans service given by Krungthai Bank, Central Pattaya Branch who were interested in purchasing the
properties for sale, 2) to examine the clients’ marketing factors that have influenced the selection of
buying the properties for sale of Krungthai Bank, Central Pattaya Branch, and 3) to find the relationship
between the purchasers’ factors of perceiving the integrated marketing communication and their
decision-making to buy a property for sale at Krungthat Bank, Central Pattaya Branch.

The results of study were found that most of the respondents to the questionnaire were
females in the 31-40 age range, graduated with a bachelor’s degree, earned an income in the
30,001-40,000 baht range, had 1 to 2 family members, got married, were a state enterprise
employee, had a desire to receive service of properties for sale for doing business, offered the length of
time to pay a debt in installments in the 21-30 year range, experienced a property for sale value of
between 1,000,001 and 1,500,000 baht, and found the selling price as the motivation to promote a
sale. The respondents to the questionnaire had a rather high level of marketing factors and integrated
marketing communication.

The result of testing a hypothesis was found that the different personal background of
Krungthai Bank’s clients, Central Pattaya Branch had no significant difference in its influence upon their
decision of purchasing a property for sale. The marketing factors in the aspect of price had a
relationship with the decision-making to buy a property for sale among the clients of Krungthai Bank,
Central Pattaya Branch at the .05 level; and the integrated marketing communication in the direct
marketing had relationship with the decision-making to buy a property for sale among the clients at the

same level of significance.

Keywords: Marketing factors, Integrated marketing communication, Decision-making,

Krungthai Bank
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