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Abstract

The purposes of this research were to study factors and development of products to     

communicate the image of Huai Kha Khaeng Uthai Thani Province Wildlife Sanctuary 

and to study the satisfaction of tourists towards the public relations and product media

of Huai Kha Khaeng Uthai Thani Province Wildlife Sanctuary. Data collection was 

made from the inquiries on Thai tourists in Huai Kha Khaeng Uthai Thaini Province 

Wildlife Sanctuary of 100 persons through random sampling and on the officers within 

the Huai Kha Khaeng Uthai Thani Province Wildlife Sanctuary with purposive sampling 

conclusion and data analysis for creation of models 

of public relations and product media models for examination and assessment of 

the design by experts. After that the suggestions were developed of the public relations 

and product prototypes for application in the assessment of the satisfaction of the said 

analysis with the percentage 

and arithmetic mean and standard deviation. The conclusion of the research results were 

that :

 1. Knowing the factors communicating the image of Huai Kha Khaeng Uthai 

Thaini Province Wildlife Sanctuary and creation of public relations and product media 

the most suitable of the highest level.

 2. The satisfaction of tourists towards public relations media was at the level 

of high 

Public Relations Media, Image, Huai Kha Khaeng Wildlife Sanctuary.
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