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Abstract

The study on the development of electronic commerce strategy for tour business in Thailand
was aimed to analyze problems, obstacles, restrictions, and factors in success of the development
of electronic commerce for tour businesses in Thailand as well as to develop the strategy on
electronic commerce for such businesses. This research was a mixed research. The researcher
gathered all data from in-depth interview in order to study problems, obstacles, and restrictions
of the development of electronic commerce for tour businesses in Thailand as well as factors in
success of such development. In addition, the research methodology included a quantitative
research by using questionnaire in order to confirm the study result from the in-depth interview.
After that, the factors in success of the development of electronic commerce of tour businesses in
Thailand was analyzed in order to be used as a guideline for further development of electronic
commerce strategy for tour businesses in Thailand.

The study result did not find the most significant impact on problems, obstacles, and
restrictions effecting to the development of electronic commerce for tour businesses in Thailand,
but very significant impact and medium-significant impact were found. There were 12 issues
being found in the category of very significant impact which were 1) government did not encourage
the electronic commerce business to be more facilitated, 2) local infrastructure has not been
properly developed, 3) no continuous support from both public and private sectors, 4) no
experienced and expertise person, 5) no adequate bank to support the risk of payment from
electronic commerce, 6) using high budget for development, 7) customers still do not trust in
trading through internet system and information security, 8) no in-charge person, 9) having
problems on marketing and no adequate good marketing strategy, 10) entrepreneurs are lack of
knowledge and understanding in the system, 11) insufficiency of supporting budget, and 12) having
a concern about related laws.
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As for factors in success of the development of electronic commerce for tour businesses in
Thailand, only two levels of significant factors were found: most significant factor and very
significant factor. The most significant factors included the following 6 factors which the researcher
determined these factors as core factors and they were the most important factors for developing
electronic commerce for tour businesses in Thailand: 1) website, 2) knowledge and understanding
of entrepreneur, 3) competence and experience of personnel, 4) confidence in payment system,
5) marketing strategy, and 6) data security.

According to the factors in success of the development of electronic commerce for tour
businesses in Thailand which were found in this research, the researcher can determine, summarize,
and present the efficient electronic commerce strategies for tour businesses in Thailand. The
mentioned strategies are comprised of the followings Website, Entrepreneur, Personnel,

Operations, Marketing and Support.

Keywords : Internet E-Commerce Strategy Tour Business
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