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STUUNAINNANNUNAUAT OTOP AIUAUINTY IMIAUATATSTINTIY
OTOP PRODUCT MARKETING SYSTEM IN NA RONG SUBDISTRICT,
NAKHON SI THAMMARAT PROVINCE
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Abstract

This study aims to 1) develop the OTOP product marketing system in Na Rong
Subdistrict Nakhon Si Thammarat province and 2) study satisfaction in using the OTOP
product marketing system in Na Rong Subdistrict Nakhon Si Thammarat province. It is
development research that uses closed-end questionnaires with 127 tourists, youth,
and general interest people. The statistics used for data analysis were frequency,
percentage, mean, and standard deviation. The research results showed that the
evaluation of system performance by experts in overview was a higher level (X = 4.54).
When considering each aspect, it found that the work's accuracy and efficiency
according to the function have the highest. followed by system performance and
safety, the system's performance meets the requirements and the design of the system
to be easy to use and convenient to use, respectively. The satisfaction assessment of
the system used in the overview was a higher level (X = 4.59). When considering each
aspect, it is found that the illustrations make it interesting is the highest. followed by the
overall satisfaction of the system, and the descriptions of service recommendations are
clear. This research reflects guidelines for developing effective systems and what should

be considered for attracting consumers' attention.
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1. HANRIUITTUURAIANARAUSIEUAT OTOP MIUANILATS J9TAUASASSIIUIY
1.1 STUURAIPRARN NAUAT OTOP ANUALIMSS S IAUASAS5IIUIIY USTNaune
Jayadunn doyausziandud Jeyaanundiviie teyaseaududi Yoyagnandun Yoya

MIAUINS Joyan1siafeaaunu AUNAUAT Waraninsoalasaundin danwi 1-4 (Figure 1-4)

Figure 1 System main page
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Figure 2 Shopping basket
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Figure 3 Order information to be shipped
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Figure 4 Executive report page

1.2 waUssdlulsgdvsnmvasssuulae ey newnunalulad 9w 5 vt
f9mM13197 1-2 (Table 1-2)

Table 1 Respondent information

Evaluation list N Percentage

1. Education level and academic position

1.1 Assistant Professor 2 40

1.2 Assistant Professor Dr. 3 60
2. Position

2.1 Executive 2 40

2.2 lecturer 3 60

3. Experience working in information technology

3.1 10-15 years 2 40
3.2 16-20 years 2 40
3.3 25 years or more 1 20
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Table 2 The results of the evaluation of the effectiveness of the OTOP product

marketsystem by experts

Results

Evaluation list ——— Meaning

X  sbD.
1. The performance of the user's requirements a.44 0.50  highest
1.1 Ability to query a database 4.33 0.47 highest
1.2 The ability of the system to add, update, and report a.67 0.47 highest
1.3 The database is accurate and complete 4.33 0.47 highest
2. Accuracy and efficiency in the work according to the function a.67 0.47 highest
2.1 The correctness of the overall work 5.00 0.00 highest
2.2 the correctness of the classification system of information a.67 0.47 highest
2.3 The correctness of the system for adding, updating, and report 4.33 0.47 highest
3. The design of the system is easy to use and convenient to use 4.44 0.50 highest
3.1 Ease of Access a.67 0.47  highest
3.2 Overall design suitability 4.33 0.47 highest
3.3 Clarity of the message 4.33 0.47 highest
4. System performance and safety 4.58 0.49 highest
4.1 Speed of display in linkage a.67 0.47 highest
4.2 Speed of database connection a.67 0.47  highest
4.3 Speed of recording, improving, and presenting information a.67 0.47 highest
4.4 Security in setting access rights 4.33 0.47 highest
Overall 454  0.50 highest

a a a

NA15NN 2 (Table 2) WU WAUTTEUUTEANBAINUBITTUUNAIANAN S U AUAT
oToP lawleivaylunmsinegluseauuiniigaieegi 4.54 eoiansanluwdazauid

A v £%

Agengn AeduAmgnAalarysEansanlunsinnuauming sesaanaulsgavsam

VD93 UUALANUUADANY ATUUITAVBATNUBITTUUATINUAIUADINIT UAZAIUNITODNLUU

SeUUlREIUNS O lUNELATELAINABNNT U ANUAGU

2. wauszliuanuianelalunisldaussuunaiandnd ugidun1 OTOP  fuauLisd
FMTAUATAISITNIIY AROULUUABUNINTIIVNA 127 AW F1hUNAIUNGY il Tnviaaien
druau 58 au Andudesas 45.67 w1 Suau 24 au Anludesar 18.89 waviiiaulanall

1w 45 au Andudesay 35.44 Tneflnan1suseiiu famn5199 3 (Table 3)
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Table 3 The results of assessing the satisfaction of using the OTOP product market system

Results
Evaluation list — Meaning
X S.D.
1. The descriptions of various services are clear. 4.71 0.55 highest
2. The format and method of presenting information are 4.50 0.68 highest
appropriate.

3. Categorization of information Easy to search and search 4.39 0.58 highest
4. Efficiency/speed of access to information 4.34 0.54 highest
5. The system is easy to access. 4.60 0.67 highest
6. The figure has an interesting 4.76 0.43 highest
7. Font size and font style Easy to read and beautiful. 4.52 0.64 highest
8. Background color and font color are appropriate for reading. 4.61 0.58 highest
9. There is a way to contact and make suggestions. 4.70 0.46 highest
10. Satisfaction in the overall system. 4.75 0.53 highest
Overall 4.59 0.59 highest

INAN519N 3 (Table 3) wanisUszdiuanuianelalunisidaussuunainadnfus
duf OTOP duaunss Sminuasassssusvlunmanegluszdvainniign danadeeg
4.59 Waansansemunud amusznauyiliiinanuhaulaieiedeadian sesaunaiy
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ansaumeilaaivate Jadunsuesmasuaugnieaazysdvsamlumsvihausuniig
frnuaenndesiumsiamunsUuuudeyssnduiusuaznisnainesulatdmsudud OTOP
Tuusanelve nsdifnududn OTOP fwiauaswien (Kamnunewut & Klentien, 2019) Wigafiu
sUsuvdeUsTdiusuarmsmanaesulaviiuiuludasnsolideyaiioatunansiase OTOP
fifiaugnies fnnudnauresdeyananiug uasdeyaundmanvioguruiiunnatu Snvs
nmniausiiomitagiiouanudusndnual dafunisinmelulaBussgndlddmiunis

Fumhendndoe OTOP Wudssfiagdiswdlgmiisludinremmhsnusionsisznesgua
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