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Abstract

This objective of this research presents a customer segmentation using K-mean
clustering techniques for customer relationship management by testing with a database on the
characteristics of customers online distributor. The experiment considers the purchase order
of the 1,000 customers to analyze the segmentation using K-means technique such as status,
gender, monthly income, number of children, graduation, occupation, distance, domicile and
number of vehicles owned to analyze demographic characteristics. The experiment results
of the analysis using K-mean clustering techniques show that the group of customers with
similar characteristics can be divided into the same group efficiently and can be used for sales
promotion to the target group effectively.
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