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Abstract

The main purpose of this research was to study
antecedent affecting the success in new product
development of Parawood furniture industry in
Bangkok metropolitan area and vicinity. A
questionnaire and interviews were employed to
collect research data from entrepreneurs of 280
Parawood furniture industry enterprises in Bangkok
metropolitan area and vicinity. Research data were
analyzed with descriptive statistics and hierarchical
regression analysis. Research findings showed that

the present rate of success in new product
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development was at .691 (from the score range of
0-1). The antecedent, namely, clarity of operation of
the organization, the project management, speed in
entering the market, the quality of the product, the
outcome of marketing operation, satisfaction of
team members, and the organizational innovation
were appropriate at the moderate level. Furthermore,
the findings from hierarchical regression analysis
indicated that the antecedent that significantly
affected the success rate in new product development
were the followings: the project management, the
outcome of marketing operation, and the
organizational innovation. Altogether, they could
predict 52 percent of the success rate in new product

development.
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Success, Parawood Furniture Industry
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