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ABSTRACT

This research has examined to be the guideline how to conducts new products into motor
market in case study of Example company. The objectives are to be guideline how to
conducts new products into motor market and increase the market share of Sanyo Denki
products from 6% to 10%.The research will do both of measurement in Quality manner and
the Quantity. The sample is used in this research included purchasing officer and engineering
design of the company, which built automatic machine in Industries Bangkok and the
perimeter area. The sampling is randomized from 120 persons. The tool apply in this
research included of the questionnaire about general data, the questionnaire about behavior
base to select Servo-Motor and the questionnaire about the factor that affects the making
decision to buy Servo-Motor. The statistics of Kruskal-Wallis Test is applied for studying that
majority person chooses to buy Servo-Motor from the most which factor. Because of the
data is Qualitative Method Measurement uses to be sort, therefore must use Nonparametric
analyze, which the result come out different (P = 0.000 < 0.05). Statistics Implication way
that 0.05 level, which is the most 3 first factor to making a decision chosen to buy products
as following: an advertisement, quality goods test before buy and price of Servo Motor
respectively. Moreover, the SWOT Analysis and 8P’s strategy are applied for finding the way
to be consistent with the factor in the making a decision of customers as drive the sales
volume of Sanyo Denki. The overall operation through 10 last month, increase the Servo
Motor market share originally, in Thailand rising from 6% to 9.6%. Therefore, those factors
are affected by making a decision buys new products. We have applied with marketing
strategy for expedite new products reaches to the market during Introduction of life products
cycle fast up. Moreover, it can make we know about how to manage new trend of products
reaches to the market fast up and increasingly.

KEYWORDS: New Products, Strategic Marketing, Motor, Products Management
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Kruskal-Wallis Test: score versus factor

Kruskal-Wallis Test on Score

factor N Median Awve Rank Z
1 120 4,000 468.1 -0.52
2 120 4,000 571.0 3.82
3 120 4,000 444.3 -1.53
4 120 5.000 8d43.2 &.87
3 120 3.000 339.6 -5.93
[ 120 3.000 217.3 -11.11
7 120 5.000 863.4 7.72
] 120 4,000 497.2 0.71
Cverall 940 480.5
H=248.10 DF =7 F = 0.000
H=271.08 DF =7 P = 0.000 (adjusted for ties)
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