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Abstract

This study is a qualitative and survey research methodology. The objectives are to study and analyze the
environment of 9 natural tourist attractions and propose guidelines for promoting natural tourism in Raman District,
Yala Province. The data collection process is from key-informants such as government agencies, private
entrepreneurs, tourists, and local people, along with strategic analysis using SWOT Analysis and TOWS Matrix
techniques. The survey and data analysis found that natural tourist attractions in Raman District have strengths in
terms of the number of tourist attractions, the diversity of topography and tourism activities, as well as beautiful
elements within the tourist attractions, including tourism promotion via online media. However, there are still
several weaknesses, such as lack of good waste management, lack of facilities in some tourist attractions, and
insufficient personnel providing services in tourist attractions. For opportunities the tourism development, it was
found that tourist attractions are still highly natural conditions, so more government tourism promotion has begun,
especially in terms of facilities. However, the tourism sector faces obstacles such as tourists feeling unsafe due to
the long-standing unrest in the area, and the limited development budget, which makes it difficult to develop
basic facilities. From the results of the study, the main recommendations are to publicize tourist attractions more
widely in many channels, improve necessary basic facilities in each tourist attraction to be in a complete and
ready-to-use condition, and develop local personnel. and variety tourism activities, including creating new tourism
activity content that can attract tourists throughout the year, with the government sector supporting the budget in

line with the potential of the tourist attractions.

Keywords:  Nature-based tourism, SWOT & TOWS analysis, Raman district, Tourism promotion
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Methodology
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Map of tourist attractions in Raman District, Yala Province
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Figure 1 Map of Tourist attractions in Raman District

Collective Data
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Tawanrassamee Waterfall Kayohmatee Waterfall

Bukehbudopataerayah Waterfall Doithanthong Viewpoint

Hadsainamjued Lankwai Swamp Tungkeawparbon

(Freshwater sand beach) (Parbon green field)

Figure 2 Physical conditions of natural tourist attractions in study area
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Analyzing Data
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Table 1 Summary of environmental analysis (SWOT) of tourist attractions in Raman District, Yala Province

Tourist Strengths Weaknesses Opportunities Threats
Attraction
1) Tawan Beautiful scenery, Ineffective waste Developed into a Image of unrest,
rassamee Peaceful, Various photo  management, conservation tourism  Lack of tourism
Waterfall spots and the waterfall  dilapidated facilities destination management.
has water all year and lack of public

relations.

2) Bue High waterfall, Lack of security Developed into an Tourists are not
yong Cool atmosphere and personnel, ecological learning confident in their
Waterfall Nearby communities Damaged and and relaxation safety.

use the area dilapidated facilities center

3) Kayoh It's a large pond, Lack of development of  Developed into a Budget constraints

Matee peaceful and shady, information signs, place for learing for facility
Waterfall suitable for swimming facilities, public about nature in the development

and fresh local fruits. relations and staff. community
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Tourist Strengths Weaknesses Opportunities Threats
Attraction
4) Bukeh Clear and clean Traffic congestion Promoting to natural  Lack of
budopatae  waterfall and a during festivals, lack of  study area transportation
raya beautiful viewpoint. facilities, lack of system and lack of
Waterfall organized parking and staffs
unorganized waste and
management shops.
5) Chat good accessibility, The limited capacity for It is supported by Lack of attractive
mongkol Pleasant shade and tourists. the government but ~ development and
Waterfall Ideal for family travel It still lacks waste has a limited Lack of personnel
management systems  budget. to maintain the
and basic facilities. place.
6) Doi A beautiful viewpoint Lack of public relations,  The trend of nature It is generally not
thanthong  offering a 120-degree  tourist information tourism and well known to
viewpoint panoramic view. signs, and more public ~ emphasizes the tourists.
Facilities include a restrooms. quality of tourists.

resort, a cafe, a
restaurant, and a

camping area.
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Tourist Strengths Weaknesses Opportunities Threats
Attraction
7) Fresh A variety of water Tourism areas and Abundant natural Facility restoration
water sand  activities, Community some facilities were resources, able to has a limited
beach lifestyles on both sides  destroyed by flooding.  promote tourism budget.
of the river spot and sports
g —_ tourism.
'3/ | ——
8) Lankwai  Beautiful sunset No facilities Developed into an The abundance of
Swamp viewpoint, fishing and ecotourism site nature is
camping activities destination, a place  decreasing.
for relaxation and The landscape has
exercise for local changed.
people.
9) Parbon Beautiful mountain The area was Using a variety of Lack of budget for
green field  views with large open damaged by flooding public relations development and

space, promote

camping activities

and lacked facilities

such as parking and

restrooms.

media on social
media that can
easily reach a wide
range of target
groups to promote

tourism.

public relations
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Table 2 TOWS Matrix analysis data to present concepts for tourism development and promotion

TOWS Matrix

(External/Internal Factors)

Internal Factors

Strength

Internal Factors

Weakness

- Unspoiled nature
- Variety of activities
— Number of tourist attractions

- Popularity with local peoples

— Essential basic facilities for
tourist attractions

- Waste management in tourist
attractions

- Unknown tourist attractions

- Lack of tourism staff

External Factors

Opportunity

Strength — Opportunity (SO)

Weakness — Opportunity (WO)

- The popularity of nature-based
tourism and new tourism activities
- Connecting tourist destination
routes

- Promoting tourist destinations on
social media

- Developing community-based
tourism (CBT) and new tourism
activities, such as food tourism

- Build facilities to accommodate
future tourists

- Training personnel to support

community tourism

The concept for tourism
development in the study area is
to utilize the potential of existing
tourist attractions to support new
tourism activities along with the

development of ecotourism.

The concept of tourism
development in the study area
will focus on improving and
correcting weaknesses by taking
advantage of development
opportunities or supporting
problem areas such as improving
infrastructure to support new

tourism activities.
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External Factors Strength - Threat (ST) Weakness — Threat (WT)
Threat

- Long-standing unrest in the area The concept of tourism The concept of tourism

- Limited government funding for development in the study area development in the study area

development focuses on using the strengths of ~ emphasizes reducing weaknesses

- The tourism image remains tourist attractions to reduce or and avoiding obstacles by trying

unrecognized avoid obstacles by using the to avoid risks from obstacles that
strengths to solve specific are the impact of external factors
problems that are obstacles to and trying to find ways to solve
tourism development such as weaknesses that are physical

developing nature-based tourism  problems of tourist attractions
activities that do not rely on such as prioritizing development.

infrastructure development.
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Preparation Stage Create & develop tourism knowledge for

personnel, officer, entrepreneurs and

communities.
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Infrastructure De

velopment Stage

\

4

Risk & Safety Management Stage
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Community E

Sustainab

ngagement &
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Create tourism routes and activities with
the Tourism Product Development guidelines,

such as nature trails and community-Base tourism.

Develop and improve facilities, waste

management system for tourist attractions

Plan and Safety management, personnel and
life-saving equipment, Signs installation,
warning systems, power systems, and first-

aid kits.

Tourism management by local (CBT)
local food and herbal products,
Budget allocation and participatory policy

planning

Figure 3 Strategic Framework for Tourism Development
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