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Abstract: Recently, live streaming technology
has become increasingly popular worldwide
due to its ability to enable viewers to
interact and become closer to influencers in
the online world. In Thailand, the platform
that is highly popular for live streaming
is TikTok, which started as an application
for sharing short videos. It features a live
streaming option called TikTok LIVE, which
has become increasingly popular, especially
among Generation Z. Importantly, this live
streaming channel has also transformed into
a venue for selling products and services.
Therefore, this research aims to identify the
factors affecting the intention of purchasing
products through live streaming on TikTok
among Generation Z in Ubon Ratchathani
Province. The population for this study was
the students of Ubon Ratchathani Rajabhat
University. The data consisted of 239 sample
participants. The data were collected using
an online gquestionnaire, which was verified
by three experts. The Partial Least Squares
Structural Equation Modeling (PLS-SEM) was
used to test the hypothesis and explore the
relationships between variables. The study
found that service quality, system quality,
perceived ease of use, and information
quality significantly influenced the purchase
intentions of Ubon Ratchathani Rajabhat
University students through the TikTok

application.
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M99 3 Nan15UszIun1IInLUUINaes (Evaluation of measurement model)
Factor Cronbach’s .
Factors Items . rho a rho ¢ AVE Kurtosis Skewness
Loading alpha - -
PEQU1 0.930
Perceived
PEOU2 0.928 0.922 0.925 0.951 0.865 0.257 -0.693
Ease of Use
PEQU3 0.932
Q1 0.879
Information 1Q2 0.893
. 0.907 0.910 0935 0.782 -0.212 -0.442
Quality 103 0.901
Q4 0.865
SEQ1 0.919
Service Quality SEQ2 0.933 0.913 0916 0.945 0.852 -0.242 -0.383
SEQ3 0.916
SQ1 0.925
System Quiality 5Q2 0.901
0.929 0.929 0.949 0.824 -0.120 -0.421
SQ3 0.910
SQ4 0.895
PUI1 0.922
Purchase
] PUI2 0.941 0.928 0.928 0954 0.874 -0.414 -0.351
Intention
PUI2 0.941

PINMRziiiemauTiomsad
mun (Discriminant Validity) A1835n1511A7
Fornell-Larcker (11579 4) lagign1s Fornell-
Larcker {un1smsniigesvosnanunlsusiu
aftaléiads vossudsusaziuSeudioutu
muduiusLu Rt uwe sl sduq Tusuls
pnindsans Adilauandlifuinlunavesny
Feoflauiisansadesiuun venanddldd
nsIeTEdiional HTMT(m1579 5) Tagen
HTMT 9zdasiialadiiu 0.90 fafiuanslunisnad

HaUsINgINTIEIANERUSIENIN SEQ uas
1Q whduiidrnnnn 0.90 eeslsiia A HTMT
fiornin 1 fafiednduaiisensuldmuamiide
294 Henseler, Ringle, & Sarstedt (2015) Sty
FeagUlailunavesnuidelaunimeasy
AULTIBINT TR ILUN AINNITNAFOULITE
ATIABUANILIIEUATI (Multicollinearity)
Tagldan VIF wundndauwdsyndafian VIF
founin 5 wanadlinudgniesfuaniog
FMEUATI (M99 6)
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A58 4 WAINNNTIATIEN Fornell-Larcker
BI 1Q PEOU SEQ SQ
PUI 0.935
IQ 0.740 0.885
PEOU 0.700 0.676 0.930
SEQ 0.736 0.868 0.680 0.923
SQ 0.751 0.783 0.830 0.751 0.908
M1319 5 Na’iﬁﬂﬂ’ﬁ%mi?%ﬁﬁ HTMT
BI 1Q PEOU SEQ SQ
PUI
1Q 0.804
PEOU 0.755 0.741
SEQ 0.798 0.953 0.740
SQ 0.809 0.854 0.897 0.814
M99 6 Na‘ﬂ’]ﬂﬂ’]ﬁ%ﬂﬁ@llﬁm@;lai]u
. . . t- pP- 2 2 2
Hypothesis  Relationship Coefficients statistics values f VIF R Q
H1 PEOU->PUI 0.185 2.389 0.017 0.030 3.301
H2 |Q->PUI 0.211 2.112 0.035 0.026 4.827
0.650 0.633
H3 SEQ->PUI 0.234 2.400 0.016 0.036 4.372
H4 SQ->PUI 0.256 2.760 0.006 0.041 4.568

]

Sane37iu Bootstrapping Litevin1snaaeu
AULAFIU NAIINNITIATIEY (H1-HA) fA1 p
Tound1 0.05 Vuaum (Faust 0.006-0.035) flariu
FvagUlFhausfguioueldsunsseuiuuas
AudrAgneana d1rsuluudiaodlaseasng
guiiulsingn R? o3 PUI fgadle 0.650 uanlif
Wiud1 fudsi 4 @ (PEOU, 1Q, SEQ, SQ) §i

lunsnegevauyfgiunuIfetaglyd

HanseVUse PUI geiia 65% A1 f uandliiiiu
09 VUIARANTENUAITNYINTAITENINAIUUS
Funazsudsaiudn dvuiadnidiesainiian
1NN37 0.02 Tava (Faus 0.026 - 0.041) Anany
UsganBisunie dalngjiiengendn 0.2 (H2-H4)
wanalimiunduysiinansenulunsviunelu
syiugaeniiu H1 Aanszgnulusziuuunang
(B Coefficients=0.185)
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5. @3UNa LazadUsgNan1IdY

'
& A

NUITILL IR USTAIAL NN TA 8N

9
(% =

Mbidn@Anwuning des1vinavasysiil
gausunsitumaluladlatansudsinedoduan
Yuwwannasy TikTok

Tnvadranuudrassiiadedisinasenis
sousumaluladlaftaniufaiiotodudn fuun
Ussanshetinfnuuming1desuigauavsiil
afrauvvasunuesulatlagruysiliuain
Ay S 3 au iudeyaseuuuasuay
poulal 1w 239 Yateyn IATILVENNS

Lunaddlassaiiuuumasassioggauiddiu

N3N PLS-SEM Path Analysis 3w
Usenau 3 wuin PEOU aenmdediuausfgu
pgiidpdney Ao Audelunisldnudase
mm@?ﬂa%@?ﬁuﬁwaaﬁﬂﬁﬂmmﬁwmé’&ﬁwﬁg
guaTIys UL UnaLAdY TikTok (£=0.185) 1IQ
denAnesuALNRgIUeE19lTed Ay A AmAM
Toyadenaranuisladodudivesindny
WIS TVANUaTIvs R UL UNGLAYY
TikTok (£=0.211) SEQ @enpaedfiuadufgiu
pgelidudAy Ao AuAINUINITAINARDAIY
filagedudvesindnviuning desusy
guas s liukeUnaleduy TikTok (£=0.234)

o

war SQ @onndesivaNufgIuegaiitedAy
Ao AN MITUUdINaseauAdlaTeduA1ved
UNANWIUNIINGIRI 1A aUaTI9e N

woUNaALATU TikTok (5=0.256)

nafilaa1ni3sel wandliifiudn
AAINUINNT AMAINVBITEUY ANIETUNT
TPy waraun ndoya dnansenusiuuln
soauddladedud-lumaluladlafaniuis
Fausadudolaueuusdmiuiniaun dhans

aa1n Tun1siaussuusUuuufnasely
Tuewan dmunguuszvinsiidu Gen Z vie
Tndifes Fagimunaslianuddymudi
votladeitldnaniedusu

uenaniuafildnemideiaenndos
fuaddeiiiiunsfnwanudendiegaty
3U398U99 Firmansyah & Mahfudz (2023)
wuin E-Service fnadeuanifuiivensulugu
AN neuTiinelavesgnAneBidnnseiind
Qin, Omar, & Musetti (2022) AnwtAgafums
wemAan1sldau TikTok wuninAuANYeITEUY
18nSna 1nnIAAMYBtRLAtUN1THAITAN
Usgaun1salveddoguiv TikTok druuideves
Chung & Wei (2020) nmsAnwiinsiasaeuin
ANNINYBIUINT TikTok derasiaauiisnala
Y0 [T¥193U nuhnunMYeslayaLaYANAIN
YeIsrUUIANUANTUSITIUINAUAIURaND 1R
10l Feaonadostunarosnuised

musilsmssunennudglunsldau
AOAAADINUIUITEUDY Tongam & Parthanadee
(2023) ﬁlﬁﬁﬂmLﬁ'mﬁuﬁuﬁﬂﬂﬁﬁﬁaauﬁmm
woUndLadu TikTok Mendeagluwangamm
warUSuama Wietuninsiziudnvasd
AeatungAnssuiuslna 7 Usenns wamsiiasigi
wud guilaalianudidgiuanuasain way
audelumsdsdedudniuueunaindu TikTok
WewwAilugaduisle w3s TikTok Live e
wedudiignla Aanunsadlunadsdodudlsd
Ui

aguudnuideiuansliiiuistade
FagliiAnausdegedudrumealulad
laflan3ufls Fuduusslomisentniaw wax
Inideideenisianuideluiideiiieadas
melulusuian
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Perceived Ease of
Use

Information
Quality

Service Quality

System Quality

0.185*

0.234*

0.256*

*=p-value < 0.05

Purchase
Intention

R2 = 0.650
Q2= 0.633

a o

AnUsEnaU 3 asunmaiuAnuduiusvesiulslunuidell

v o w v

5.1 U3N1AALLASUDLEUDLLUL

mAdeselUTzyhiinlusunanetaas
Anwiluunanrlosuieiornedsaveaulaidug 7
nsieulananuieves W Facebook nasaly
quiananeaulall Wy Shopee Lazada tHudu
Wosannsldnuesiinuuansaiuneauans
suiluismsvhmsnaassfunguidmnediedly
Generation ¢ 1w Gen Y 1wy §ideluny
Woislanaunuiiesidonissensunislda
laflanevesfianizanzasluddudussian
f19q Wy dorh ewns gunsaBidnvseding
Judiu sulufmansenuresdgddnsnaly
Taneeulatdenisinaulade Wudu
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