Mahasarakham University, Thailand
http://jit.it. msu.ac.th

[ Journal of Applied Informatics and Technology, 6 (2), 262-279

H[ Research Article ]

nsWadessulalinan1sdea1snisnatnvanguIavnaYNTULUTIUa Mg
Unudensivg duaszingaiii g1nagaiiy JminuATIIYENN
iaassyarLiuLazensEauTeliYNgY

Online Marketing Communication Media Development of the
Ban Wang Rang Yai Food Processing Community Enterprise to
Add Value and Increase the Community Income at Makluea Kao
Subdstrict, Sung Noen District, Nakhon Ratchasima Province

AT Aasey’

Pheerawish Khamcharoen'

' vdngasimamansiun aivimamansadva augIng1nsdans anine1desuiguasvdin uasTwdn 30000 Ussimedlne

' Bachelor of Communication Arts Program, Digital Communication Arts, Faculty of Management Sciences,

Nakhon Ratchasima Rajabhat University, Nakhon Ratchasima Province, 30000, Thailand

* Corresponding Author: Pheerawish Khamcharoen, pheerawit.k@nrru.ac.th

Received:

26 September 2023
Revised:

19 November 2023
Accepted:

13 December 2023

AdALY:
AsdeENINNIRATe, deoaulal,
RGAVRRRER

Keywords:

Marketing Communication,
Online Media, Community
Enterprise

undnga: N3350l ingUseasAniside fe 1) wefnwdnenin

wanAtusivesnguiaviaruruuUssUemsthuiindvg) wag 2) e
fimundeseulavdmiunisiomsnmsnainvesnguiamisyusunssy
pnsUuianalvg Muauzindeiin unegaiiu Jandauassudin
neiveEdunmifefanmnin Inefiniesdiolds fe uuudunvaluas
wuvaunuNg wiithdeyailduvhmsiesgidon Tnedlideya
wan 31U 15 au Usenaudie Inivinmsiaiuinisyusudnegaiy
fnimmssunsmaauazdomsnisnan wazandnnguiaviayy
wlssuamstuiesndg duneaaiiu Jaminunssvdin nan13Ide
wud 1) nguianvinagurunusgenmstiuianduginisugninilng
usangeninlaflsinasguonuazel nnsensasIsagy ol
mssdnlussuunanedlsd ussusdrilnausfiSuiulilduiuds
1 &t Tngnisugndnlnauvansenlnlalififousel Fevinleil
wananliiiieame nsruunMsKaRAuAMvIanIsieLles dwalii ingdu
Tumswdsgdaudiios sasdsnedossulatflunsdoasnisnann
finannvanefienisdeansasdumludeuslan uaz 2) mssenuuy
dofldlunnsioansmsmann Usziam dessulat] Uszneuse asnaud
dulinsiin Waweseeulad adUisle mwaredualdluslunauna
wiuivenulat uarannineslay aunsoadesndnualiayadienisiud
praudluaeni ildessulatfinananmsaaireeldiiuiu
T Aamiagusuetseiiles




Online Marketing Communication Media Development of the Ban... 263 MsTInemsasaunaLazinaluladuszend, 6(2): 2567

Pheerawish Khamcharoen Journal of Applied Informatics and Technology, 6(2): 2024

Abstract: The objectives of the research are 1) to study the product potential of the Ban Wang
Rang Yai Food Processing Community Enterprise, and 2) to develop the online media for the
marketing communication for Ban Wang Rang Yai Food Processing Community Enterprise at
Makluea Kao Subdistrict, Sung Noen District, Nakhon Ratchasima Province.This is a qualitative
research using research tools such as interviews and focus group. Then the data from the
research was analyzed. The main data providers, totaling 15 people, include Community
development academics of Sung Noen District, Marketing and marketing communications
academics, and members of the Ban Wang Rang Yai Food Processing Community Enterprise in
Sung Noen District, Nakhon Ratchasima Province. The results revealed that 1) The Ban Wang
Rang Yai food processing community enterprise planted Hokkaido fresh milk corns that met
Food and Drug standards from the Ministry of Public Health. The production was processed
in the pasteurization systems and the corn milk could be stored in the refrigerator for up to
1 week. However, the growing season for Hokkaido fresh milk corn was only a few months
per year. As the production process lacked continuity, resulting in a shortage of raw materials
for product processing. In addition, there is a lack of online media for diverse marketing
communication to convey product branding to consumers. 2) The Media design used in
marketing communication; the online media, including product branding, infographics, online
posters, video clips, product photos for promotion on social media, the online brochure and
LINE stickers, could create identity and brand awareness. These online media channels could

continuously generate additional income to the community enterprises.
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