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Abstract: The objective of this research is to collect customer data and conduct in-depth
customer data analysis for use in planning a digital marketing strategy for health and
beauty supplement products on social media platforms. The research process includes:
1) Questioning by entrepreneurs related to electronic marketing strategy and data-driven
initiatives. 2) Data collection in tabular format, capturing customer information who ordered
products through social media between January and July 2022, with a total of 223 individuals
and 409 viewing channels. 3) The data analysis is presented in tabular format, showing as totals
and percentages, and the data is displayed as a Pivot Table. 4) Deep analysis summary data,
by taking data obtained from data analysis and creating it into a Pivot Chart and presenting
it in a dashboard format, will result in deep customer summary data. 5) Applying the data
to formulate an electronic marketing strategy that aligned with customer needs and digital
marketing trends, including video marketing and the data-driven strategy which involves data
storage and in-depth analysis of existing customer data in line with future data analysis trends
such as an automatic data analysis system. The increased analysis allows entrepreneurs to

utilize data for planning, reach target groups, and create value for their business.
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M3l PeanaanusiuTindeys

Pasmedniusiusiudoya

FIUIUYDININITUBIY (518A1F)

IMUIUTDIN9TANI5YIE (5189015)

TikTok 219 126
Instagram 151 8
Line Official Account 0 237
Facebook 39 38
37U 409 409
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M3 3 wansdeyanisiidrusiulineunaumud TikTok (nalad Asuwud wavuys)

ARUUA Tiktok d1uu (N) Sovaz (%)
NelagnTe 243 0.21
GEANZELAY 286 0.26
wugthlawmulvianug 7,610 6.83
wugthlomulvieug + v1e 103,280 92.70
39 111,419 100

M54 uansdeyanisiidiusiulineunaumus Instagram (NAlad AoLLLLA kAzLYS)
ABULNUA Instagram 373 (N) Sovaz (%)
ABUUALUS LYY 2,001 12.25
AOUUAAIING 3,467 21.83
JUAWA 5,230 32.01
#519870u 5,540 33.91
59U 16,338 100
MIN 5 wansdeyatiananiunvng
gaenariuivng 31U (N) fouaz (%)
Auieu a7 21.08
AGANtILY 80 35.87
FuLfiou 96 43.05
590 223 100

NATN 3 Uansteyan1sidIusy
Tmounaumus TikTok wuindayaitmun S1uau
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lamulinuindouvie d1uau 103,280 N3
Tanau AnlduSesay 92.70 599A9NABUINUA
wugilowmalvinanug 91w 7,610 nslneu
AnduSesay 6.83 AowUAAS 19 IAY F1UI
286 Nsianeu Antduseuas 0.26 uazAauUA
elagnss 31U 243 nsleneu Anluseoay
0.21 MuaIeu

AT 4 Lansteyan1sidiusy
T¥inoumpuus Instagram wuindeyariavan
311U 16,338 N15leneu uuseeniunaunud
a$1adnu $1u9u 5,540 nsldneu AnduSesay
33.91 sedanARUMUATUAUAT F1ua 5,230
msldney Anlusesay 32.01 ABUWIUAAINY
5 917w 3,567 mildneu Anluioeaz 21.83
warmounuAUsludy S1uau 2,001 nsidneu
AnvduSeay 12.25 auasu
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91NPN979 5 uansdeyatianauiiviy
wudrdeyatmunsiu 223 au utseonidudu
o (szvinefudl 1-10 vewnLfiew) d1uau
96 Au Anduferay 43.05 sedAmNNANNADY

MI9 6 uanadeyanaveinguitimvineg

(semdetuil 11-20 veswnifion) S1uau 80 Au
Anduteras 35.87 uavAuiou (sxwinedudl
21-31 Yoswniiion) Suu 47 au Andudeuas
21.08 MUAIRAU

el U (N) Sovaz (%)
Gt 67 30.04
BV 156 69.96

394 223 100

AN519 7 YBATIYSIENITAUAN

wow/ina  ngenenluil 15a8y Faf n3u wiinlui 39
UNT1AY 4.46 3.21 2.55 1.57 0 11.79
BV 3.48 2.23 2.55 1.57 0 9.83
By 0.98 0.98 0 0 0 1.97
NUANUS 4.53 3.62 3.12 0.94 0 12.21
AV 3.25 2.86 2.58 0.64 0 9.32
Hne 1.28 0.76 0.55 0.30 0 2.89
unau 3.40 2.80 1.55 1.64 0 9.40
HVR 1.26 1.80 1.08 1.45 0 5.59
Huy 2.14 1.00 0.48 0.19 0 3.81
gy 9.22 8.05 331 1.68 0.43 22.68
AVl 6.10 5.21 2.33 1.25 0.18 15.06
K 3.12 2.84 0.97 0.43 0.25 7.61
QYA 8.36 6.88 4.98 1.16 0 21.38
AV 5.19 4.55 2.93 1.16 0 13.84
Hne 3.16 233 2.05 0 0 7.54
fquieu 5.54 3.81 1.22 0.83 0 11.40
AV 4.21 3.04 0.79 0.58 0 8.63
Gt 1.33 0.77 0.43 0.25 0 2.77
n3n91AY 5.02 4.42 1.22 0.48 0 11.14
AV 3.43 2.65 0.78 0 0 6.85
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15197 g9AY18SIENISAUAT (M)
wow/na  ngenenluil l5ady Faf n3u wiinlui 39U
Q"ZJWEJ 1.60 1.78 0.44 0.48 0 4.29
39U 40.53 32.80 17.95 8.30 0.43 100
M8 uandeyalnnisve
FBINUANITVY 21U (N) $aeaz (%)
Instagram 5 2.24
Facebook 23 10.31
TikTok 68 30.50
Line Official Account 127 56.95
394 223 100

1NMTN 6 UAAITBYANAYDINGY
vWmng wudideyaniaviundiulu 223 au
1 I ¥ a o a ) b
wisoanlugmage 31w 156 Ay Anlusevay
69.96 uaziye $1udu 67 Au AnwduSesaz 30.04

FINS19 7 HOAYIUTIENTAUM Lanstoya
wisoanilu Weuwweuiniigniavay 22.68
OUTBIAIINUAIALTOAE 21.38 dANLAOU
nuAMUSTeray 12.21 daubieuunsiauiosas
11.79 danndeuliguisudaduiesas 11.40
dANNABUNINYIALTRYAY 11.14 uaslieuanyng
=~ a a @ Y
wauNuALAnLUUTIYAE 9.40

INATN 8 Uanslayalnnisune wu
dw%’agaﬁy’wm U 223 Au wiseenlu
%9919 Line Official Account 31u3U 127 Ay
AmduSoway 56.95 sesauNTRINNg TikTok
1w 68 Au Anlusesay 30.50 F0IN1g
Facebook d1uu 23 Au Aaluiesas 10.31
WALYDINY Instagram WU 5 AU Andu
Jovaz 2.24 MINEIAY

4.3 upYUsALARINATIYAFTUNE
WIANVaIQNAI

mﬂsﬁ’a;&amsw 2 - 1379 8 ULEAS

Junsluguuuuveuasuese fail

NANUSENOU 1 1NN NTINATULERS
NauATUDITayaaTUNAEIANTesgNETiavIn
lnsthdeyaunannmisadeya lawd M99 2
PBININTUBIAY A1579 3 Msdus ARy
ARG TikTok 11919 4 Msilduslaneuneay
UG Instagram #1579 5 99087 5uivE A1519
6 wevaengulnvng 11319 7 8aAUI8TIUNNT
FUAT wagA1319 8 Yennslnni1sune

PNAMUsENDU 2 agideyaunann
N3N 2 FBINWNTUDLTAU A58 5 F2e63an
Fuilvng a3 6 navaanguivane uag s
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