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Abstract
The objectives of the research were to: 1) study the level of opinions regarding factors in the
purchasing decision on automation technology in the manufacturing industry, 2) study the level of

opinions regarding factors enhancing the competitive advantages in the manufacturing industry, and
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3) study the factors in purchasing decisions on automation technology for enhancing competitive

advantages in manufacturing industry. This research was a quantitative study using a survey method.

The samples consisted of 181 employees working in @ manufacturing industry that uses automated

machinery selected by a simple random sampling method. The research instrument was a questionnaire.

The data analysis included percentage, frequency, mean, standard deviation, and multiple regression

analysis.

The results revealed that 1) the level of opinions regarding factors in purchasing decision on

automation technology was overall at a high level. 2) The level of opinions regarding factors in

enhancing the competitive advantages was at a high level. And 3) the factors in purchasing decision

on automation technology including price, distribution channels, and promotion showed significant

effects on enhancing a competitive advantages at the .05 level.

Keywords: Purchasing Decision, Automation Technology, Enhancing Competitive Advantages,

Manufacturing Industry
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