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ABSTRACT

The Study aimed to explore demographic attributes and compare behaviors with personal factor on
organic farming products. The sample group consisted of 435 consumers in Ladkrabang, Bangkok and they
were obtained by cluster sampling. A set of questionnaires was used for data collection and analyzed by
using frequency, percentage, mean, standard deviation, t-test and One — way Analysis of variance. Besides, an
interview schedule was conducted with another sample group of 40 consumers. Obtained data were sorted,
interpreted, and concluded. Based on the questionnaire, results of the study revealed that most of the
respondents (61.61 %) were female, 41-50 years old (40.23 %), bachelor’ s degree graduates (60.92 %), and
their monthly income was 10,000 baht and below. The respondents had a high level of need for organic
farming product consumption (X = 3.77, S.D.= 0.52). Based on market mix factors, they needed for product
most (X = 3.94, S.D.= 0.56), followed by price (X = 3.77, S.D.= 0.60) and place/distribution channel (X = 3.71,
S.D.= 0.67). However they least needed for market promotion (X = 3.67, S.D.= 0.65). It was also found that
personal factor on sex, age, marital status, and educational attainment had no different on needs of
consumers. However, occupation and monthly income had different on needs for consumption of organic
farming products with a Statistical significance level at 0.05. According to an interview, products to be sold in
KMITL and Ladkrabang should be vegetables, fruits and beef/pork. However, it should not be a big amount
but enough for needs of consumers since the products would always be fresh. Also, the products should be
wrapped or contained in a natural container such as banana leaf and paper. And the price is not too high

than the market
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6. NM5ATIEVIdoYE
6.1 mi%Lﬂswzﬁﬁga;&aamquaa‘umuﬁLﬁmwimivﬁmai‘gaﬁal,%amsmm (Description Statistics) A28A713
Ansendnuazlszrnsmansvainguiioss fail aaud a1sesar aunade wasandenuuinnsgu loly
nsfnyianusesnan1sUilnandnfuminunsdunde lnefinamesuuuanudadudualaslyaunisadaans
AR IATY = AZUULENAN — ATULUAAN / fﬁﬂmu%y’u lﬁiymmﬁwuml,wiavm%u’uﬁa 0.80 #ail [6]
ALRdY 1.00 - 1.80 e mmmmumauawam
Aiads 181 - 2.60 vanefle fanaiumenes
ARl 261 - 3.40 vanefy deruiiumeuiunang
Aieds 341 - 420 vanefle Sanandumennn
Aiade 4.21 - 5.00 vaneds danudiumeinniian
6.2 malarenlaglyadifidseyunu (nferential Statistics) lumsiinszmitenaaouaunigiulnelead ttest lu
MsnAERUANLLANANIYBITILUsINATi@sHanantsindulausTnenanSaenunsBunae uarlvadn F-Test (One Way
ANOVA) Tun1svadeuaauana1ueang inssun1suilaandn fausnnuasdunis auduus eng aniuam ey
nMsfine 918 warsnelawndsnaiieu Tnefmunafoddynsadanialuns ez 05
6.3 Melanemoyailannmadununlnstinduunyssfuardanquueyamuauivoseys wariesen
yoyalnen1saToazLuuAmFes

7. NAN15398

7.1 wamsﬁnmanwmumqmuﬂs.nnnsmamwawuﬂnﬂhwmmﬂnsw‘uq NFUNTANILAT

m‘usimmulwmLﬂmwwmmmu 268 A (S08a% 61.61) mewmmu 167 AU (5088 38.39) flongoglurs
81714 41-50 Dandigadauau 175 au (3aaav 40.23) Way umamm 50 ﬂsuuiﬂuawmmmu 44 au (saaau 10.11)
flaaunnlansiuau 301 Au (Segay 69.20) FeildaunImming ne1e Lz Lwﬂﬂuaammu 17 Ay (saaav 3.91)
mm‘usvmmsmmwmwuﬂmaUmsmﬂwﬂ,m sAuUTWIVIeLisuWIINTigad I 265 Au (s088% 60.92)
uay uawamawmiﬂﬂma Fulsgaynenidiies 4 au (Segaz 0.92) ImammimmuimLﬂuwuﬂmu/aﬂmq
Ustienwusiuau 198 AU (s08ay 45.52) uax Lﬁummmsim Usmausammumuawam §1uy 12 AY (508aY
2.76) Faflsnelashniviewniu 10,000 Umswau 161 AU (Seway 37.01) waxilsnela 30,000 VTulUes 51 AY
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mﬂsqaﬁ'1<%agawqansﬁmﬂw5U%Inmm1mﬂhﬁhﬁauﬂszamnwsmawm (n= 435)
4 _ S2AUAY
i 51815 X S.D. N

foens
Frundndmuet (Product)

1| wansaenuasduvteiaantensiiusesdunduyso 4.18 0.70 110
2 | wansumnuasduvieduduniifnunw 4.06 0.73 1N
3 | ndndmmnunsduvsiauvainanglndende 3.94 0.78 110
4 | wanfaumnunsdurseimnuanluuarazeadiodiuadausn 3.93 0.79 el
5 | waw ?uwuﬂwms@uw%éﬁUSSQfﬁu%ﬁiéﬁWMSﬁwuuauaaaqwu 3.84 0.80 10
6 mémnmvuﬂwmsauwsaumamawwﬂn%uwﬁﬂﬁﬂsuaau 3.94 0.79 1
7 LﬂuwamfnumLﬂwmiaum58wwaauU3Inﬂ(Readyto eat) 3.78 0.85 an
8 uﬂimwmauﬂwwwmwamaﬂawmmanﬂwi 3.79 0.82 1N
9 | nanduenunssuvissiiaain TunBouaz Tunupeiadaiau 3.99 0.87 an

T2 3.94 0.56 10
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A15199 1 (99)

o _ FLAUAY
q 518015 X S.D. N
foenIs
#us1a (Price)
1| wdndunnunsdunselisnmiingauiuaunn 3.92 0.73 1N
2 | windunnuasunselinaigesuilan 3.80 0.84 1N
3 | wandumneasdunseivisuanssiavendaiau 3.88 0.75 10
4 | wAndumneasdunsedsyausnmatnuaglndende 3.83 0.79 1N
5 | wAndumnuasdunseiisiaadludeunlas 3.67 0.88 1N
6 | wAndumnenIBUNSEEINIIINTEITIATLA 3.51 0.98 10
PRI 3.77 0.60 N
fudnuiivazyamien1sdndmviung (Place)
1| wiaduninensduvssansandelay 3.74 0.85 1N
2 | wdnfumnunsdunsuanunsadie nuasevieduwmesiddn (Interet Selling) 3.71 0.89 1N
3 | fusnsdnasanduninensdunie (Delivery Order) 3.70 0.89 110
4 | waedunneRsIUNILEINTamTelaanmunuInd e 3.68 0.87 1N
5 | wAnsumnunsdurseaunsardelnainsadivuieg (Organic Product Mobile) 3.60 0.93 1N
6 | mandumnuasdurisreivuglusiumfidanuunieds 3.82 0.83 1N
U 3.71 0.67 N
funisdaadunisnatn (Promotion)
1| windunnunsdursedinisssyduiusniude wu nsviau vy vilsdefiun 3.67 0.82 ey
fimeans Uelawan deosulau
2 | wandumnuasduvseiinislavan o gedmneg 3.73 0.77 N
3 | InsaalEunvsNEn S UM EATOUYSY LU 80 Lan wan way 3.60 0.88 10
4 | Iogdwunedinnsuugthanugiiesiuiuainunsdunse 3.74 0.85 un
5 | fndnduninuesdunsedisersuaniiiieluguslnanaaes 3.62 0.90 1N
6 | ydmungrinisdsnanunensiidsuudadunmsuilnandndaminuns 3.70 0.83 1N
Suvsenniiiou vserduszes
7 | gudnasevesnenissuanudniiuainguiloandasiom 3.66 0.89 10
PRI 3.67 0.65 un
FUINUA 3.77 0.52 un

ne59dt 1 wuaguilaadienunesnisuilnandedunnunsdunisnmsiueglussduain (X = 3.77, SD.=
0.52) ilefinsandusrsmumutadvaulssaunimain wun WeFeshdunnunesnisvesuilnannnliues
WU wnfigaAon undnSum (Product) (X = 3.94, S.D.= 0.56) 399a311A1UTIA1 (Price) (X = 3.7, S.D.= 0.60)
puAnLTuATTINI9NTTIRdmUTE (Place) (X = 3.71, S.D.= 0.67) LLﬁsQU'%Im@?mmﬂaaﬁ@mﬁ@ ATUNTALATH
n13naA (Promotion) (X = 3.67, $.0.= 0.65) Ssamnsadna iy 3 Susuusnluumagalagsdl

Frundadet (Product) guilnadienumesnisludsuiu 1) nansumnvnsdunisionnuionsniusesdua
Bune (X = 4.18, S.D.= 0.70) 2) wandfamnwnsduvioiduauaniifaunin wanfumninuasdunioiaain (X = 4.06,
S.D.= 0.73) uag 3) TunanlazTunuAoedARU (X = 3.99, S.D.= 0.87)

Fusa (Price) guilnadianunesnisluussidiu 1) wdnduanynsdunisdsnafimuizantoguam (X =
3.92, S.D.= 0.73) 2) AR SN ¥ATBUNTOTUN B LARITIAUDNTALIY (X = 3.88, S.0D.= 0.75) uag 3) HAR ST YA
Suvsatissiumamainvanglnidende (X = 3.83, S.D.= 0.79)

Frusnufinazgeamianisinsining (Place) guslaafinnunosnisluussiiu 1) ndndueninynsdunions
§rumunglusiuamiifianuudede (X = 3.82, S.D.= 0.83) 2) HAAAMNINYATHUNIDANSAMTELAINE (X = 3.74,
S.D.= 0.85) way 3) NARAUMNYATEUVIEENNSadTe HuSevIedumesidn (ntermet Selling) (x = 3.71, S.D.=
0.89)
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frunmsdasiunanan (Promotion) suilnafinuneamsluusuifiu 1) Tugsmunefinisuugihnnugifert
AuANuATBUY3E (X = 3.74, S.D.= 0.85) 2) wAnfauMAvRsBurEedinslawan o 99s1ue(X = 3.73, S.D.= 0.77)
ua 3) nAnsuminuasduriefinussrduiusinude wu Insvau Iny wddofiun Gnsans Urelawan deesulau
(x=3.67,5.D.=0.82)

7.3 wamsi3suliisunginssunisuslnandndudinuanuazduunna
A3 3 kanFAlenEIUSeuisuauanMsRImgAnsIuNsUSLaenAn S mudnvaraIuyAna

asanaulavslnradniueiinunsdunsd
fin Sig.
frundndoel | dusan | useufivazdesmng fun1sdaEsunIsnaIn

Jady ASNAgaU (Product) (Price) nsinduung (Place) (Promotion)
LN T-test 0.43 0.94 0.80 0.86
21Yy F-test 0.10 0.40 0.99 1.62
ADTUNN F-test 0.81 0.53 0.72 0.49
SELAUNISANY F-test 0.55 0.59 0.60 0.70
21N F-test 0.51 0.30 0.11 0.00*
i’]ﬁJvLﬁT(ﬂlaLaau F-test 0.00* 0.01* 0.08 0.00*

°o W a

e : diavlun1sne fie an Sig. *iedAgyvnsaddvisedu 0.05

o

91nA1519 3 Wuan ngAnssumsuilnandasusluuanasiunudnuasaiuyanaluniu a1y @nIuAm
uazszFuMIAny wiladnuorin warnelanedoudmansnnuneansuilnandniuminunsduniovesuilaaly
wnaansEds namanuAsuAnastusnsiitddmeadinfissdu 0.05 Taswunguilaefifordnunnaetufio
Wﬁﬂmu/qm?ﬂw%ﬁvuaﬂ‘uu LAy 191veagsAe/53TaAIue azﬁ@%ui%%lmNémﬁmsﬁmﬁasﬂagﬂumiéqLa%umimmm
(Promotion) waznulnafifisglanaideuunnaedu Ae guslaafiisnelaszmang 10,001- 20,000 VM uay 20,001-
30,000 uw finsindulavilnanundndum (Product) unnaeiu wagluaunelaneideudiiingfnssunisuilng
unnaneiulngagionsanandessese (Price) o 18lamnamveinify 10,000 UM wag 20,001- 30,000 UM
uazdatenelaneifoufiamanenisinaulauilnamuanaiunisnain (Promotion) Ao Telasnawdemay 10,000
UM wag 20,001- 30,000 um

7.4 wan1sdunwaluslaalulumaianszds ngammaviuns gafuaudeInIsuas AudnYusYB ARSI

NYATIUNIEY

M15799 4 wansdunwaudednguilaalunaiansydadiuau 40 Ay

Usziiu dayanisduniual Wt dyuwa
1. vhuddninuns
a o ¢ a WU = o =) Y g Y a gj > a o yu
duvTduasnanin - 330 Aemavinumsiilulalvansiedlunisudanniuneu 14 wuslnalunaiansedagdn
YBUNBATBUNTE Unenansity NYATBUNTHLALHANERVOUNYAT
a "] Yo 7oA 9 N oq¥V! a afa a af ! !
w3alai agsls - 330 aneilulvansied FuilugrinuasBuniefossls 1 Sunsennvannraneveang lu
- 330 INTEFEUNYATINOLUAD 1 Magdumsdessulau annns
- 390 wnseeEeivmalulagnisudniiy 1 veaniavseINUszaumsalag
- s3nnwe wsznelduaginedeinuns 1 AssnUReN wnagluuutna
- JANINNUNYATUNS 1 vayafigumiudununsdunse
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