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Abstact 
      The purpose of this research are 1) Study the factors that influence the development of Industry-Crafts, 
Wooden Furniture 2) Develop a prototype of Industry-Crafts, Wooden Furniture. Population is a group of 
consumers who have used Industry-Crafts, Wooden Furniture of 20 people by a simple random sample. 
     The results showed that Factors affecting the Study and Development of the Industry-Crafts, Wooden 
Furniture. Given the needs of consumers who used wooden handicraft industry community. The researchers 
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interviewed the factors of transportation and physical factors of furniture. This is an important factor to form 
community of wooden handicraft industry. A model development Then the researchers create drafts and 
tools to gather the opinions of experts in furniture design. And furniture manufacturing experts It can be 
concluded that the design expertise. Select Model 1 and 4, the researcher can. Summary of opinions is a 
handmade wooden furniture. Industrial communities formed one has the right to a large extent (  = 4.26) 
and a fourth has the appropriate level (  = 4.26), the researchers were able to conclude that the form of 
wooden handicraft industry community. Model 1 has the right in its development model. Handmade 
wooden furniture industry community. The summary format, then The researcher Evaluate the furniture 
manufacturing By experts in the manufacture of furniture for the determination of 3 members. Suitable for 
the production of furniture and concluded that the most appropriate for the manufacture of furniture. Was 
high ( = 3.96). 
     Summary of Comments Advice to consumers who used wooden handicraft industries minister found that 
should increase the assembly to reduce the area of placement for transport. And a lot more can arrange to 
transport the first time and should develop a model to the modern era by reducing the pattern to be 
simple. But shape Unique and reflect the identity of furniture art. 
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