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Abstract 
This research aimed 1) to study the acceptance of interactive newspaper 2) to study the demographic 

characteristics affecting the acceptance of interactive newspaper and 3) to study the satisfaction of interactive 
newspaper, case study of local interactive newspaper. The sample of this study was 400 local newspaper 
readers. The sample size was determined by using Taro Yamane’s table. The sampling method used in this 
study was convenience sample by using interactive newspaper and questionnaire as tools. The analyzing 
statistic was frequency, percentage, average, standard deviation, Independent Sample t-test and One-way 
Analysis of Variance. The results showed that the acceptance of interactive newspaper was at high level. 
Most of respondents were 18 – 24 years old, have bachelor degree or lower and average income of 20,001 – 
30,000 Baht. The hypothesis testing showed that difference in age and monthly income had no effect on the 
acceptance in knowledge, persuasion, decision, implementation and confirmation steps while the difference 
in age and education level affected the acceptance in knowledge step differently. The satisfaction of the 
respondents in using interactive newspaper was at high level.  
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