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Abstract 
The research purposed to develop the structural equation modeling of the service quality and 

customer satisfaction on loyalty to Thai Private Hospital on the eastern region. The population and 
samples used in this study were customers or users in Thai Private Hospital (Healthcare Accreditation:  HA 
and Joint Commission International: JCI in the eastern region) as Chonburi, Rayong, Chanthaburi, Trad and 
Chachoengsao province. The sample size was 432 people and purposive selecting. The research tools 
were questionnaires. A statistical data analysis was performed using Percentage, and Structural Equation 
Modeling analysis. This study found that the customer satisfaction influenced directly to the loyalty in 
statistical significance at 0.01 with strong influences. The service quality had no influenced directly to the 
loyalty. The service quality influenced indirectly to the loyalty through customer satisfaction in statistical 
significance at 0.01 with strong influences.  The service quality influenced directly to customer satisfaction 
in statistical significance at 0.01 with very strong influences. 

 
Keywords : loyalty;  customer satisfaction;  service quality;  Thai private hospitals;  structural equation modeling 
 
 
 
 

        14  3  –   2558

523



   
 

 

1.  
     

 
 

  
 

  
 (Medical Care) 

 (Health Care)  (Beauty 
Care)  (Aging Care) 

 [1]  
       . . 2554 

 

 
 

  2555 

 
 

 
 

 (Medical Tourism) 
 

 
 

 AEC  2558 [2] 
        [3] 

 
         

     
    

   
   

   

 

 (Agent) 
 

  

 
 “

 

” 

 
 

2.  
     

 

 
 
3.  
      

 
     H1: 

 
     H2: 

 
      H3: 

 
      H4: 

 
 
4.  
    1)  
        

 HA  JCI 
      

 
 
 
 
 

        14  3  –   2558

524



   
 

 
         
(Purposive Selecting) [4] 

 20  [5]  
11   220  

 39.27  
 432  

      2)  
          1)  

   
   

 2)  
  

   

    
  

3)  
  
 4   1  

  2  
   

   
 3 

   
   4 

 
 (IOC)  0.93 

  0.96 

 
      

  Durbin-
Watson = 1.983  1.5  2.5 

 
 (Multicollinearity) 

 1  
X4 

 
X9 

 
Y3 

 
X5 

 

X10  e 

 
(error) 

X6 
 

X11 
 

r 

 
(residual) 

X7 
 

Y1 
 

  

X8 

 

Y2     

 
 2  

  

 Chi-square    p-value > 0.05 
[5] 

 Normal Chi-Square 
(CMIN/DF) 

  3 [6] 
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