
        
  

 
 

  
Behaviors in Using Information Technology for Vocational Certificate Students at 

Muangchol Business Administration Technology College, Chonburi Province 

 
 1   2   3 

Thiprat Thipasri1 , Lertlak  Klinhom2  and Chantana Viriyavejakul3 

1  . . ( )  
2   3   

  
Thiprat.thipasri@gmail.com, kklertla@kmitl.ac.th, and kmchanta@kmitl.ac.th 

 
 

     
     

 1-3   2  2556  201  
 (Krejcie And Morgan)  95 

 ±5   
   0.87   

 (One-Way ANOVA)  Scheffe’s 
  

   ( X = 3.96)   
  ( X = 4.29)   ( X = 3.94) 

 ( X = 3.92)  ( X = 3.91)  ( X = 3.74) 
 

  0.05 

 
:          

               
Abstract 

     The purpose of this research was to study and compare behaviors in using information technology for 
vocational certificate student’s at Muangchol business administration technological college, Chonburi 
province. They were selected by using stratified random sampling technique. The instruments used in the 
study were questionnaires with the alpha reliability at 0.87. The data were statistically analyzed by mean, 
standard deviation, the use of analyzed to one-way-Anova and test difference of scheffe’s 

The results of this study indicated the behaviors in using information technology for vocational 
certificate student’s at Muangchol business administration technological college, Chonburi province in overall 
was at a much level with the mean of 3.96. When considered by each aspect found that the most 
information system used was the social network with the mean of 4.29 next was information searching with 
the means of 3.94, the communication with the means of 3.92.  The entertainment with the mean of 3.91 
and education aspect with the mean of 3.74 had a behavior in using information at least. When compared 
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student’s behaviors with difference grade level have the behaviors in using information technology in 
education and the search for information. Showed statistically significant difference at 0.5 levels 
 
Keywords : behaviors in using information technology;  social network;  information searching;  communication; 
                 Entertainment 
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