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Abstract 
        The objectives of this study were to investigate levels of workplace happiness among employees at 
GlaxoSmithKline (Thailand) Limited and to compare levels of workplace happiness among the employees 
with different gender, age, education, work experience and salary. The samples of the study were 187 
employees at GlaxoSmithKline (Thailand) Limited selected by simple random sampling method. The data 
were collected through a questionnaire and reliability is, arithmetic mean, and standard deviation via 
statistical program. Hypothesis testing was conducted using t-test and one-way ANOVA. The findings indicated 
that.   
        1. Workplace happiness in satisfaction enthusiasm and success of the employees at GlaxoSmithKline 
(Thailand) Limited was at a high level 
        2. The employees with different gender, ages, and salaries showed significantly different levels of 
workplace happiness towards success (0.05). 
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 4.016 0.353  1 
 3.838 0.421  2 

 3.750 0.447  3 
 3.868 0.234  - 
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  t-test  F-test One-way ANOVA 
 

 
 p - value 

 
      

 0.658 0.388 0.278 0.102 0.865 
 0.388  0.938 0.689 0.539 0.782 

 0.034* 0.049* 0.126 0.232 0.048* 
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