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Abstract 
     The objectives of this study were 1) to study the levels of tourists’ satisfaction towards tourism in Suan 
Pheung, Ratchaburi and 2) to compare satisfaction of the tourists with different demographic information. The 
sample of this study comprised 385 tourists visiting Suan Pheung, Ratchaburi, selected by using accidental 
sampling method. The data were collected via a questionnaire and analyzed by using percentage, arithmetic 
mean, standard deviation, t-test analysis and One-way ANOVA analysis was applied in hypotheses testing. The 
results demonstrated that 
     1) The overall level of tourists’ satisfaction towards tourism in Suan Pheung, Ratchaburi was at a medium 
level. 
     2) The tourists with different marital status showed significantly different levels of satisfaction towards 
prices at 0.01. The tourists with different ages showed significantly different levels of satisfaction towards 
products, services and processes at 0.01. The tourists with different gender, hometown and monthly income 
showed no different levels of satisfaction towards tourism in Suan Pheung, Ratchaburi. 
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