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Abstract 
 This research has three main objectives 1) to study publication media corporate identity of an urban 
conservation network in Pomprabsattrupai – Pranakorn area, and 2) to design publication media corporate 
identity of an urban conservation network in Pomprabsattrupai – Pranakorn area. The study collected data from sample 
groups, which were 55 members of an urban conservation network in Pomprabsattrupai – Pranakorn area. The 
tools used in this research were 1) questionnaire on publication media corporate identity design of an urban 
conservation network in Pomprabsattrupai – Pranakorn area, 2) questionnaire on accuracy of the 
information community, 3) assessment on corporate identity design of an urban conservation network in 
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Pomprabsattrupai – Pranakorn area, and 4) assessment on publication media corporate identity design of an 
urban conservation network in Pomprabsattrupai – Pranakorn area. The data were analyzed and summarized 
to mimic the construction. 
 The results of the study were as follow 
 1. The elements in design of publication media corporate identity of an urban conservation network in 
Pomprabsattrupai – Pranakorn area which an urban conservation network in Pomprabsattrupai – Pranakorn 
area members need are comprised of applied Thai style, scribe letter, hot colors group, accompanying text 
focusing on lifestyle or occupation, and real photos. 
 2. There were 3 corporate identities of an urban conservation network in Pomprabsattrupai – Pranakorn 
area. Number two was chosen by recommendation from the specialists ( X=4.54, S.D. = 0.43). And, there were 
3 publication media corporate identities of an urban conservation network in Pomprabsattrupai – Pranakorn 
area. Number two was chosen by recommendation from the specialists ( X=4.52, S.D. = 0.58).  
 
Keywords : Design;  Publication;  Identity Design;  an Urban Conservation Network in Pomprabsattrupai – Pranakorn  
                Area;  Communities 
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 Sketch design  
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