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Abstract 

     The objective of this research to (1) study history and the importance of the Royal Thai popularity of Her 
Majesty the Queen (2) to study the needs and satisfaction with products souvenirs, Thai Dolls. "The Royal 
Thai popular" (3) to product design, souvenirs, Thai Dolls. "The Royal Thai popular" to meet the needs of your 
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user group of this research is exploratory research and qualitative research for use with the subject 3 groups 
include the expert group number of 15 people by selecting a specific group of the number of people and 
groups of the number of 100 people by a random selection at a total of 125 people. 
     The tool used in the research include the questionnaire and the interview in-depth of the 3 with 1 
General Information 2 information about the need to buy souvenirs, Bang Sai Arts and Crafts Center in 
Ayutthaya province, Part 3 information about the products to souvenirs, Thai Dolls. "The Royal Thai popular" 
of the Bang Sai Arts and Crafts Center in Ayutthaya province to use in the design of products. The statistics 
that are used in this research include the percent value the frequency order the average value of the 
standard deviation of the statistical analysis using the computer program building blocks. 
     The study found that (1), history and the importance of the Royal Thai popularity of Their Majesties the 
King was in its clandestine by H.m. went to visit the neighboring countries is the first time he thought with a 
cloth in Thailand of the invention is a celebration of him to wear in the ceremony or the ceremony consists 
of a set of Thai Stream 8 sets the gentleman 3 Unit, 11 units. (2) the requirements and satisfaction with 
products souvenirs, Thai Dolls. "The Royal Thai popular" found that the format Thai Dolls 2 is unique. 
Thailand Most. 78 percent Salutation 92 percent the cloth include the silk 94 percent type material artificial 
material is very beautiful, 38% Device Format Install Dolls that is a 3 features 85 percent. 3) the product 
design, it was found that the overview of the toy man - the woman is important in the most ( X = 4.89)the 
dress the cut dress is important in the most ( X = 4.53) and the device, install the toy the format of the 
device, install the overall toy is important in the most ( X = 4.89) 

Keywords : The Product souvenirs;  Thai Dolls;  set the Royal Thai;  honor;  Conservation Thai culture. 
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