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ABSTRACT

Research on Factors Influencing Decision Making to Buy Hybrid Energy-saving Cars among
Consumers in Bangkok Objective To study general consumer information on personal factors, marketing mix
factors 7P's influencing decision-making. And psychological factors that influence the decision to purchase a
hybrid car of consumers in Bangkok. The sample size was 400 according to Taro Yamane method, with 95%
confidence and analyze the confidence. The reliability of the overall and individual questionnaires by the alpha
coefficient method was found that the overall questionnaire was Have a confidence factor of 0.966 Analysis of
data on personal factors Marketing Mix Factors 7P's That Influence Decision Making And psychological factors
that influence the decision to purchase a economy car. High Bridge Energy of Consumers in Bangkok

Significantly different at 0.01
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