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Abstract
At present, business organizations have to constantly adapt

to take advantage of modern information societies. The
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activities of these business processes are necessary and
important for development of a successful organization. In
the past, processes focused mainly on knowledge and
capacities of employees. But now, Information Technology
plays the main roll in such areas as database, communications
and functional area in business.

This article presents 1.business strategy, 2.strategies for
competitive advantage, 3.strategic information systems,
4.information architecture models and 5.development of
information system plan to achieve goals set and increase

business efficiency.

Keywords: Information Systems, Strategy, Strategic Information

Systems, Information System Development.
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